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Oz

Siyasal iletisim, siyasi aktor ve kurumlarin kamuoyunun nabzimi Slgmesi, kamuoyunu
sekillendirmesi ve mevcut siyasi manzaraya yon vermesi agisindan oldukca énemli bir
meseledir; halk ve siyasal aktor/kurumlar arasinda bir képrii gérevi gériir. Siyaset, icra
edildigi ilk giinden gliniimiize kadar, hitap ettigi kitleye ve degisen diinyaya gore siirekli
bicim degistirmistir. Ozellikle Tiirkiye'de; beklentileri, hedefleri, siyasal bakis agilari
kendilerinden dnceki kusaklarla benzemeyen, yeni nesil se¢menler olarak
nitelendirebilecegimiz Z kusag icin siyasal iletisim dinamikleri, farkli sosyal gruplardan
se¢menlerle kiyaslandiginda koklii bir degisimle, farkl bir boyut kazanmustir. Siyasal aktor
ve kurumlar, yeni nesil segmenlere ulasabilmek, onlarin ilgi alanina girebilmek icin bu
bireylerin konfor alanlarina dahil olmaya ¢abalamakta ve etkili bir iletisim gelistirerek,
iilkenin gelecegi olarak nitelendirilen bu se¢men grubunun destegini kazanmaya
calismaktadirlar. Bu tebligde, siyasal iletisime farkli bir perspektifle yaklasan, seffafhga ve
firsat esitlifine Snem veren, dijital ve interaktif etkilesimi her meseleye entegre eden yeni
nesil segmenlerle kurulan siyasal iletisimin, TYT Parti tarafindan dijital mecralarda nasil bir
stratejiyle ylriitildigli anlamaya ve agiklanmaya calisilmistir. Arastirma Ocak-Haziran
2023 arasinda gergeklestirilmistir. Dolayisiyla yapilan son secimler ve secim kampanyalar
galisma icin 6nemli bir kaynak teskil etmistir. Calisma, siyasal iletisim stratejilerini
anlamak, bu dinamiklerin gesitli teknolojik yeniliklerle ve hitap edilen kitleyle biiriindiigi
sekli gdzlemlemek ve bu iletisim seklinin siyasete aktif katilima etkisinin olup olmadigini
gdrmek agisindan oldukga dnemlidir. Ayrica, katildig ilk segimlerden %9.96 oraninda oy
alan 1YI Parti iizerinden ele alinmasi, [YI Partinin siyasal iletisim stratejisinin diger siyasal
partilerden farkli oldugunu gostermekte, bu yoniiyle de calismay1 6nemli kilmaktadur.
Galismanin amaci; yeni nesil se¢menlerle kurulan siyasal iletisimin sosyal medya ve
dijitallesmeyle birlikte degisimini Y] Parti iizerinden ortaya koymaktir. Calismada
kullanilan ySntem nitel arastirma yontemi olup iki asamadan olusmaktadir. Birinci asama
olan literatiir arastirmasinda, siyasal iletisimin se¢menlere yonelik etkisi tizerine veri
toplanmustir. fkinci asamada ise, 1Yl Parti'nin sosyal medya hesaplari incelenmis ve
yaptiklar1 paylasimlar tizerinden hangi konular tizerine egildikleri ve nasil bir strateji
yiriittiikleri analiz edilmistir. Bununla birlikte segmenlerin tepkisi de yine ayni paylasimlar
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tizerinden gézlem yoluyla incelenmistir. Boylece sosyal medya iizerinden yeni nesil
secmenlerle iletisim kurmak amaciyla gergeklestirilen “akimlarla” ve yapilan paylagimlarla
siyasal iletisimin nasil evrildigi irdelenmistir. Sonug olarak, IYI Parti'nin siyasal iletisim
stratejisinde yeni nesil se¢menler icin 6nemli olan firsat esitligi, cesitlilik, egitim ve
teknoloji erisilebilirligi, refah politikalari, demokrasi, sosyal adalet ve haklar gibi konulara
daha fazla egildigi ve bu konular: dijital etkilesim merkezli bir yaklasimla ele alindig1 ve
bunun da siyasal etkilesimi daha interaktif bir hale getirdigi ortaya koyulmustur.

* Bu galisma Ankara Yildirim Beyazit Universitesi Sosyoloji Anabilim Dali’'nda yiiriitiilen
Tiirkiye'de Siyasal Partiler ve Segmen Davranisi Dinamikleri: Y1 Parti Ornegi isimli yiiksek

lisans tezinden tiretilmistir.
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Abstract

Political communication is a crucial matter for political actors and institutions to gauge
public sentiment, shape public opinion, and influence the current political landscape; it
acts as a bridge between the public and political actors/institutions. Throughout history,
politics has continuously evolved based on its target audience and the changing world.
Particularly in Turkey, the dynamics of political communication for Generation Z,
characterized as a new generation of voters with distinct expectations, goals, and political
perspectives, have taken on a different dimension compared to various social groups.
Political actors and institutions strive to reach the new generation of voters, engage with
their interests, and develop effective communication strategies to gain the support of this
voter group that is considered the future of the country. This paper explores a different
perspective on political communication, emphasizing transparency and equal
opportunities, integrating digital and interactive communication into every issue, and
examines how such communication strategies were employed by the iYI Party in digital
platforms. The research was conducted between January and June 2023, incorporating
recent elections and campaign data. This study is significant in understanding political
communication strategies, observing how these dynamics take shape through
technological innovations and the targeted audience, and assessing the impact of this
communication style on active political participation. The focus on the 1Yl Party, which
received 9.96% of the votes in its initial elections, demonstrates its distinct political
communication strategy compared to other parties, further highlighting the study's
importance. The objective of this research is to showcase the transformation of political
communication with new-generation voters in the era of social media and digitalization,
using the 1YI Party as a case study. The research employs a qualitative approach in two
phases. In the first phase, a literature review collected data on the impact of political
communication on voters. In the second phase, the social media accounts of the TYI Party
were analyzed to determine their focal topics and strategies through their posts.

Additionally, voter reactions were observed based on the identical posts. This process
examined how political communication evolved through trends and posts to connect with
new-generation voters on social media. In conclusion, iY1 Party’s political communication
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strategy focuses more on topics relevant to new-generation voters, such as equal
opportunities, diversity, education and technology accessibility, welfare policies,
democracy, social justice, and rights. These topics are approached with a digital
interaction-centric perspective, making political interaction more interactive.

* This study is based on the master's thesis titled "Political Parties and Voter Behavior
Dynamics in Turkey: The Case of the iYI Party," conducted at the Department of Sociology
at Ankara Yildirim Beyazit University.
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